
 

 

 

 To the readers of Eurotec 

 To potential advertisers 

 

 Genève, August 2009 

A solution for "Cost Effective Marketing" 

 

Dear Sir/Madam,  

 

Despite Ford USA announcing a slight recovery of its sales in July, after 19 months of decline1 and 

even if some indicators seems to show that production is slowly increasing, we all face the necessity 

to save money whilst effectively continuing to communicate and promote our products and brand. 

 

Solutions to meet these promotional requirements actually exist. In terms of advertising for instance, 

with Eurotec you can benefit from one single targeted media outlet that covers the whole of 

Europe.  

Eurotec offers you a 10,000 circulation presence among companies active in small and precise. With 

Eurotec, you not only have a single marketing outlet to cover the whole of Europe, but you are also 

guaranteed the magazine reaches the persons that count. The ones that can say yes to your offer. 

Widely distributed at major European exhibitions, an advert in the magazine can supplement and 

support your marketing activity for an exhibition… sometimes even replace it. 

 

At Eurotec, we face the same challenges as you, so we have decided upon a "bottom of the Wave” 

special offer. This opportunity allows you to continue communicating and promoting your company 

and services on a European level with minimal investment. This cost effective special offer, gives 

readers the opportunity to ride the ‘crest of a marketing wave’ and promote their businesses to 

companies that are rapidly leaving the recession behind.  

 

I wish you all the best for this exigent period and I am happy to be able to offer you this 

communication opportunity. Do not hesitate to review and send back the form you will find on the 

verso. With the hope that we can help you make the difference in the market, I look forward to 

hearing from you hopefully working with you to build success in generating future business. 

 

Yours sincerely 

 

  

 Pierre-Yves Kohler 

 Publisher 

 Eurotec 

                                                           
1
 See our blog www.eurotec.ch under the chapter "economy". 

www.eurotec.ch 

http://www.eurotec.ch/


 

For 50 years, the micro-technology sector has been able to rely on a targeted magazine for the 

industry. For our advertisers, it is the guarantee of an efficient circulation. 

 

"Bottom of the wave" special offer 

to be faxed back to fax ++41 22 300 37 48 

 
 

The special offer includes one advertisement in each issue of Eurotec’s remaining issues in 2009. I.e. 

one adverts in the EMO issue and also one in the Midest/Turntec/Euromold issue. This second will 

give customers an opportunity to present their business to the Simodec and Industrie 2010 events in 

avant-première.  

 

  Yes I'd like to benefit from the special offer  
(Material deadline: Septembre 21, 2009) 

 

I would like to advertise as follow: 

 

 2 x 1/1 page, 4-Colours, at € 2'020/issue (normal price € 3'400) 

 2 x 1/2 page, 4-Colours, at € 1'220/issue (normal price € 1'830) 

 2 x 1/4 page, 4-Colours, à € 750/issue (normal price € 1'005) 

 

 

 

Company: 

Name and Surname: 

E-mail: 

Phone: 

City and date: 

Signature : 

 

 

 

Contacts: 

French speaking Switzerland, France, Israël, 

Liechtenstein : 

Véronique Zorzi, Phone. +41 22 307 78 52 

vzorzi@eurotec-bi.com  

German speaking Switzerland, Germany  

and other countries 

Nathalie Glattfelder, Phone. +41 22 307 78 32  

nglattfelder@europastar.com  

www.eurotec.ch 
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